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and back issues of On Purpose Woman Magazine, and find out about the
Real Women Real Purpose Talk Show. On the website, you can learn more
about the philosophy and mission of the On Purpose Woman brand and
see our membership opportunities. Be sure to take the ?Ar e You Ready
f or t h e Spot ligh t ?Qu iz.

Fr om t h e
Pu blish er
Gin n y Rober t son

Get in volved w it h t h e On Pu r pose Wom an Global Com m u n it y
-

With this issue of On Purpose
Woman Magazine we?re
offering you another treasure
trove of goodness for your
mind, body, spirit, and
business. I?m grateful that we
have such talented, wise,
heart-centered writers. They
will inform and inspire and
might just move you to try
something new.

-

-
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Our talented advertisers are why you receive the magazine for free. When
you?re looking for support or want to enhance your personal or
professional life, be sure to click their ads.

All of our monthly Connections gatherings are still online on Zoom. Try
one of our 12 opportunities each month to gather and connect with
interesting, smart, loving women. We learn from our speakers and one
another and I always leave a meeting filling richer from the experience.
Click Her e f or ou r Calen dar .

Read and share this magazine.
Write for us, advertise with us, or be our cover artist.
Attend one of our 12 free online gatherings.
Join the On Purpose Woman Global Community and take advantage
of the member benefits. Click f or m or e in f or m at ion.
Be interviewed on our Real Women. Real Purpose. Talk Show live on
Facebook and on our On Purpose Woman Global Community
YouTube channel. Watch our interviews there too!
Click Her e to join the On Purpose Woman Global Community on
Facebook.

It's still winter in Maryland, but the sun is shining and it?s 50 something
degrees today. So spring is closing in. Use this time to plant some seeds of
intention for what you will create this year and get ready to take more
action in the months ahead.And, as always, Be Well, Love Big, Ooze Joy,
Make a Difference, and LIVE ON PURPOSE!

Ginny

While you?re on my website, check out the story behind how the On
Purpose Woman Global Community began 22 years ago, read the current
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Never m iss an issu e of On Pu r pose Wom an M agazin e!
Click an d su bscr ibe n ow. It 's FREE!
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Selling Thin Mints
Gave Me the

Confidence
to be Thumbody
12

by Jean Wr igh t
"I'm Thumbody!" It was the first
validation of my sales success ? a
thumb-printed yellow smiley face
on my pint-sized glass mug, the
incentive I received for selling Girl
Scout cookies. I was eleven and still
remember the joy I felt holding my
prize for going door-to-door selling
cookies.

www.OnPurposeWom anMagazine.com

Little did I know my sales career
would start with boxes of
scrumptious confections and this
tacky little glass as a reward! Those
"branded" Girl Scout cookies
brought joy to my neighbors
anticipating their annual arrival.
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I didn't realize it at the time, but I
attended my first sales meeting
where our leader moms inspired us
to sell, saying, "We get a lot of funds
from our cookie sale so the troop
can plan fun activities." These were
our goals ? to sell at least fifty boxes
to be eligible for the prizes.

Then I did the math. If I went to
every house on my street and each
neighbor bought at least one box, I
would be halfway to my goal. Before
long, I could venture farther out of
the neighborhood and sell the rest.
We were told to present ourselves
as responsible young ladies ? knock
on doors, get the cookie orders, and
collect payments. I had my
marching orders, the money
collection envelope, and the
permission slip for my parents to
sign. I would be ready to hit the
streets! Or so I thought.

But my parents didn't get it. I
handed them the permission slip
which they promptly handed back
to me unsigned. "No one from this
house is going door to door to ask
for money," my dad said, and my
mother agreed saying. "We'll just
give you a check." They thought it

www.OnPurposeWom anMagazine.com

was embarrassing that the
neighbors would know it was "their "
child who was selling something
they would feel pressured to buy.
Salespeople they were not!

I convinced my parents that I was
asking the neighbors to donate to a
good cause and the delicious
cookies were what they received in
return. Didn't they know that I was
fulfilling people's desire to have
unlimited quantities of Tagalongs
and Do-si-dos? This was the only
time of year one could easily justify
eating an entire box of Thin Mints in
record time (usually alone in a place
where you don't have to share). I
addressed my parents' objections ?
the first step in the sales process,
and they signed the permission slip.
My sales career was about to begin!

If they only knew how many streets
away from our house I would walk
to persuade people, actual
strangers, to buy as many boxes as
possible. I would finish up one block
and then push myself to go the
distance. I didn't know that I was
prospecting for business by cold
calling ? terms I would eventually
learn in my career.

my "Thumbody" glass mug for
selling fifty boxes, and I was able to
meet my own goals ? to effectively
persuade people to buy something
they needed and wanted from me.
Of course, the product sold itself
with some extra salesmanship by
the smiling blond girl with the green
sash and beanie.

14

Then I told my future customers
they needed to buy the cookies
before they sold out. There was no
time to delay the decision; urgency
was the key. By taking their orders
and payment, I was closing the deal!
They trusted me, and soon my
parents were impressed with my
success.

I don't remember winning any
major awards for top seller, what
the big prizes were, or if there was
an awards ceremony. But I did love

Even today, I appreciate the great
selling skills I learned in Girl Scouts.
Where else can you get free
training? We were taught how to
cold call, count money, be
responsible, and how to close the
deal. Of course, I didn't know that
these were sales techniques; I was
just following instructions. My
experiences in Scouting helped
define me and my role as the
saleswoman I was destined to
become.

I went on to have a long career,
including group sales director at a
racetrack, kitchen consultant/sales
director for Pampered Chef,
marketing rep, and manager for two
personnel companies, account
executive for a magazine and
television station, membership
recruiter for a Chamber of
Commerce, and general sales
A Force for Good Mar-Apr 2022

manager for a global office rental
company.

I wonder how many women in sales,
who are former Girl Scouts, realize
the cookie drive was their first
introduction to selling and the start
of their sales careers? Fifty,
seventy-five, one hundred cookie
boxes sold and flash forward twenty
years to closing huge sales deals.

I admit that learning how to sell
cookies was the beginning of it all.
That experience made me feel more
confident about convincing people

to do something ? to part with their
money, to buy something they really
wanted.

I met my goals and worked as a
team member for a common good. I
didn't think that as a girl I had
anything to overcome. I wore my
iconic green uniform, which
represented my "company." I felt
inspired by the cookie campaign
and being a member of something
bigger than I was. That's why I kept
the "Thumbody" mug, to remember
what inspired me to sell all those
cookies years ago and what
continues to inspire me today.

16

Jean Wr ight
is a successful saleswoman
and author. An excerpt
from her upcoming book
Selling Confidence was
recently published in
Entrepreneur magazine.
Jeanw9440@gmail.com.
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M ar ch is Wom en's Hist or y M on t h .

Wh at 's y our
Her St or y ?
By M ar y E. Kn ippel
20

Among the many women we could
celebrate - from world leaders,
distinguished scholars, educators,
healers, accomplished entertainers,
and those who do countless other
jobs serving humanity, don't forget
to honor the one who greets you in
the mirror every morning ?You !

Yes, You. You are a leader in your
corner of the world. No one can do
exactly what you do, the way you do
it - from telling a Knock Knock joke
to being the Go-To Gal professionally and personally.

www.OnPurposeWom anMagazine.com

While you may not see yourself as
making any grand gestures in the
world - attending countless staff
meetings, deftly fielding questions
while researching information for
clients, doing mountains of laundry,
packing lunches, preparing dinners,
sewing Halloween costumes,
supervising craft projects, filling
Christmas stockings, and driving the
circumference of the earth to band
practice, soccer, ballet, gymnastics,
ice skating, hockey, and piano - I'm
sure there are those who would
disagree with you.
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Give yourself a pat on the back and
a "You Go, Girl!" cheer.

your own life.

What you do matters, and you
deserve to be celebrated for every
e-mail, status report, coaching
session, dirty sock, meatloaf,
meeting, report, and all of the other
thousands of creative things you do.

In honor of National Women's
History Month, I celebrate YOU. If
the story of your life thus far does
not reflect where you want to go,
rewrite the story. Change it. Make
up your mind today that your story
matters, and going forward, you
have a new story!

While to the world, you may never
be famous, never be written up in
Who's Who, or interviewed on
Oprah, you are a very important
person in your circle...important in

I celebrate you. I celebrate me. I
celebrate Us. Let's celebrate each
other!

Wh at you do
m at t er s!
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Photo Credit: Dreamstime.com

Mar y E. Knippel
Book Mentor.
https:/ / yourwritingmentor.com
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Taboo
Topic:

Dism an t lin g
Racism
28

#4 in a series of 8 Taboo Topics

by An dr ea Hylen
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color. Opening my eyes, I began to
see it everywhere.

"To be antiracist is a radical
choice in the face of history,
requiring a radical reorientation
of our consciousness.?
Ibr am Ken di
" How t o be an An t ir acist "

Do you call yourself an antiracist? If
you answered yes, this is an
invitation to expand your commitment to dismantle racism by:
-

-

looking at the oppression that
exists in your home,
community, and organizations
in western culture
begin to access antidotes for
change.

My journey as an antiracist
intensified in 2015 with the death of
Freddie Gray and the protests in
Baltimore. Even though I was living
and working in diverse
communities, involved in social

www.OnPurposeWom anMagazine.com

justice movements, and holding
space for women of all colors and
races in individual coaching sessions
and women?s circles, I didn?t
30
understand that race was missing in
our vulnerable conversations about
loss, trauma, and grief.

To increase my awareness about
white privilege and ?radically
reorient my consciousness,? I
immersed myself in learning from
black leaders in art, film, theater,
and books. I began to learn that the
daily micro-aggressions from a
system that oppresses women were
different for women and men of

And then, the summer of 2020, with
the deaths of George Floyd,
Breonna Taylor, and Ahmaud Arbery
amid a global pandemic and
shutdown, showed me other layers
of unconsciousness. When a black
woman friend invited me to attend
a Girl Trek event, I enthusiastically
said, ?Yes.? Of course, I wanted to
jump in and support an
organization focused on black
women in history and a mission for
black women to ?walk, talk and solve
problems together.? I wanted to
spread the word, and then I had an
Aha! My enthusiasm to jump in was
inserting my whiteness into an
event for black women. With this
new awareness, I made a different
choice. I sent a monetary donation
to the organization, shared the
event on social media, then listened
to Girl Trek audios to learn about
the hidden history of black women.
A silent supporter with limited
visibility, holding space for problems
to be solved by black women.

There is a workbook written by
Kenneth Jones and Tema Okun
called Dismantling Racism: A

Workbook for Social Change
Groups, ChangeWorks. Written in
2001, the workbook is ?a list of
characteristics of white supremacy
culture which show up in our
organizations. Culture is powerful
precisely because it is so present and,
at the same time, so very difficult to
name or identify. The characteristics
listed are damaging because they are
used as norms and standards without
being pro-actively named or chosen by
the group. They are damaging because
they promote white supremacy
thinking. They are damaging to both
people of color and white people.
Organizations that are people of
color-led or a majority people of color
can also demonstrate many damaging
characteristics of white supremacy
culture.?

Let?s look at oppression through the
lens of the patriarchal structures
that were put into place by a White
Supremacist Culture. I am talking
about colonialism and white settlers
who imposed their culture and
beliefs in new worlds. That is where
the norms and standards began.

Culture is ?a way of life of a group of
people--the behaviors, beliefs, values,
and symbols that they accept,
A Force for Good Mar-Apr 2022

generally without thinking about
them, and that are passed along by
communication and imitation from
one generation to the next. This is
family, community, and the systems in
which we engage, including education,
financial, and government systems.?

The Dismantling Racism Workbook
has a list of 13 characteristics with
descriptions and antidotes to
identify the white supremacist,
patriarchal structure and teach us
how to make different choices for
new systems in our families,
businesses, and communities.
(Web links to explore the workbook
are listed at the end of the article.)

13 char act er ist ics of whit e supr emacist cult ur e:
1. Eit h er -Or Th in k in g: Things are either/or, good/bad, right/wrong, with us/against us.
2. Sen se of Ur gen cy: Treating every decision as if it is an emergency. The default is the current
(white) norm.
3. Fear of Open Con f lict : People in power are scared of conflict and try to ignore it or run
from it. Emphasis on being polite.
4. Per f ect ion ism : Tendency to identify what ís wrong; little ability to identify, name, and
appreciate what ís right.
5. Pow er Hoar din g: Little, if any, value around sharing power.
6. Def en siven ess: Criticism of those in power seen as threatening.
7. Qu an t it y over Qu alit y: Focus on content rather than on process.
32

8. Wor sh ip of t h e Wr it t en Wor d: There is one right way to do things.
9. Pat er n alism : Decision-making is clear to those with power and unclear to those without
power.
10. In dividu alism : Little experience or comfort working as part of a team.
11. Pr ogr ess is Bigger , M or e: Assume that increasing in size is necessarily a good thing.
12. Object ivit y: Devalues emotion (and people expressing emotion), hyper values ?logic? (and
people arguing ?logically?).
13. Righ t t o Com f or t : Those with power have a right to be comfortable. Scapegoating those
who ?cause? discomfort.

www.OnPurposeWom anMagazine.com
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E ach characteristic has a list of
antidotes, examples of how to begin
to change the culture in
organizations. Here are a few:

Ar e you r eady t o m ak e a
com m it m en t t o an t ir acism ?

1. Eit h er / or t h in k in g: Introduce
Both/And thinking with more
options and ideas. Consider
alternatives that are innovative.
Slow things down.

1.Choose one characteristic and
notice where this is rising in your
inner and outer world.

2. Sen se of Ur gen cy: Be realistic
about how long things take. ?Is this
action really an emergency??
3. Fear of Open Con f lict :
Distinguish between being polite
and raising hard issues. Use
discomfort as a signal for
investigation.

Her e ar e som e n ext st eps:

2.Practice using antidotes.
3.Journal about your feelings and
discomfort.
4.Make different choices individually,
in your family and community.
Lin k s t o t w o sit es w it h
in f or m at ion f r om t h e w or k book :
Berkley Public Schools Fund
Texas.gov
34

Body t ext

Andr ea Hylen
Author of Heal My Voice: An
Evolutionary Woman?s Journey.
Creator of The I ncubator: On- line
Co- working Space for Cultural
Creatives. www.andreahylen.com
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On Pu r pose Wom an M agazin e & Th e On Pu r pose Wom an
Com m u n it y St an d Wit h Ou r Fr ien ds an d Colleagu es

Black Lives Matter
For 21 year s, t h e On Pu r pose Wom an Com m u n it y h as w elcom ed an d en cou r aged all w om en t o
join u s in ?con n ect in g w om en ar ou n d t h e w or ld t o t h eir gif t s, t h eir pu r pose, an d each ot h er .?
36
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Sh e sees joy

A Woman
Falling

A w om an

hears opportunity

falling into herself

feels everything

finally owning her worth

and lives on those edges.

body, mind and soul?
this woman is powerful.

Sh e br eat h es love
sweats courage
eats passion
and drinks bliss.

t h is w om an is br ave.

Sh e r ecogn izes dou bt
feels fear

A w om an

calls out shame

coming fiercely alive

and chooses love.

by the sheer ache of her
soul
decides to listen?
this woman is a priestess.

by Lau r a Di Fr an co

A w om an
becoming a warrior
no longer afraid to speak
her wild, real voice?

A w om an

Sh e cast s spells

nourished by her own light

creates magic

stoked by her own sensuality

knows things

this woman is here.

Sh e w an t s r apt u r e

filled up by her own inspiration? and follows her own rules.

demands respect

this woman is unstoppable.

takes no shit

40

A w om an
jumping off the ledge

and she?s ready to
change the world.

free falling into uncertainty
quickly learns to fly?

Laur a Di Fr anco
is CEO of Brave Healer Productions, where they publish world- changing wellness books. With thirty years of
practice in holistic physical therapy, a third- degree black belt, and 20 books and counting, she offers powerful
expertise and energy that?ll help you leave a legacy with your brave words. www.BraveHealer.com
www.OnPurposeWom anMagazine.com
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The St ory
t hat Sunk
my Sal es
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by Sof ia Wr en
www.OnPurposeWom anMagazine.com
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I was afraid I was too sensitive to
hack it. Two steps forward, one step
back--just when things got going,
something would come up in my
path.

One month, a few years after I
started my business, I doubled my
income. I went from making $800
one month to $1,600 the next. I was
excited to be able to pay real bills!
This was a huge leap forward,
although it's not the kind of thing
one brags about on social media.

I had found the right person to help
me find the right words to explain
what I do. People finally understood
I could help them, so I felt more
confident charging them money.

After all the time, effort, and
investment, success tasted
sweet--and I couldn't wait to go tell
some of my family how well I was
doing.

But the reaction was not what I
expected. There were no
"congratulations" or popping of
champagne. They asked me what I
was selling, and after I explained

www.OnPurposeWom anMagazine.com

how I was helping people in my 1-1
sessions, they summed it up as,
"Oh, so you are selling yourself."

When you are selling something
from the heart, it is vulnerable.
Starting your own business, sharing
gifts or creative talents, writing--it
puts a big part of yourself on the
line. Regular jobs don't necessarily
do that.

And some people are more
sensitive--whether stemming from
being ADHD, traumatized, a Highly
Sensitive Person, on the Autism
spectrum, or some other reason, it
is just a fact. Some people are more
sensitive, and I am such a one.

So after this lukewarm response,
the phrase, "selling yourself "--being
a euphemism for prostitution or
selling out--needless to say, I didn't
feel good about my achievement.

Looking back, I know the reaction
was more about them and not
about me, but it struck me deeply. I
felt not good enough. I felt rejected
despite working very hard. It
reminded me of other times my

46

accomplishments had gone
unrecognized. I felt lost and unsure
of myself, and I thought, "This was
supposed to feel different."

and be present with what showed
up that day. I tried to control it all,
make it all logical. I suppressed my
real feelings. What if those feelings
were helping me all along?

Caught in an emotional typhoon, my
business growth ended. After my
contracts with clients ended, I didn't
sell very many other things for
months and months.

It was great to make money to pay
bills, but I had lost my real passion,
the things that were really in my
genius zone. What I really wanted to
do was write, create and help other
people do the same.

After much time and introspection,
eft tapping, meditating, howling at
the moon--I could only think of one
real answer to the story that sunk
my sales.

Of course, I didn't yet own that was
my genius zone. I didn't identify
completely with being a writer.

I realized I had ignored my intuition
at earlier points in my business.
There were places I wanted to sell
something, and I didn't let myself
advertise. There were places where I
pushed myself to sell something
that I was not revved up for.

I wasn't listening to myself.
I wasn't listening to myself. I didn't
allow myself to change and grow

Looking at where I had told myself I
was not good enough, where did I
tell myself that I didn't matter? That
what I had accomplished didn't
matter?

There was a little voice saying: "Who
am I? I don't have a book. I've only
been publishing online for over a
decade, gaining an audience
interested in what I have to say,
thousands of hits a day on my
blog--but what does that matter?"

I ignored this impulse to advertise
my abilities to help people write and
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create because I was scared that I
wasn't good enough and no one
would buy it. That was my real
passion.

Afterward, I tried to do better at the
thing that really mattered: list en in g
t o ever y w eir d t h in g m y in t u it ion
h ad m e do. It led me to study the
process of how to listen to your
intuition and how to know what to
do next with a Master 's at Loyola in
Spiritual Direction. Slowly I got out
of my funk and posted what I felt
called to share online more, even
though I didn't have the business
part totally figured out.

One day, someone reached out.
We'd met years ago when I'd
followed my intuition to go to
California for a conference. My
writing since had impressed them.
All of a sudden, I was a professional
writer! They offered me a job as a
writer and creative director on their
marketing team. Everything I
learned from the ups and downs
helped me succeed there.

These days I teach people to hear
their intuition, so they always know
what to do next to make REAL

www.OnPurposeWom anMagazine.com

...the thing that really
mattered:

you--that part of you is the boss!

Can you hear what she is telling
you?

listening to
every weird
thing my
intuition had
me do.

Or have you heard her but forgotten
to listen?

progress on creative projects like books
and businesses. I love writing and creating
for myself and copywriting, editing, and
48
ghostwriting for others.

Maybe you've danced away from your
genius zone, and it is time to tune back in.
Maybe you want to sell something new or
make a change.

Over the past nine years of being in
business for myself, I've met many
entrepreneurs who have had similar
experiences.

You might have to take a leap of faith
when you're listening to your intuition.

Did something sink your sales? Perhaps
this could be your breakdown before the
breakthrough. Is your intuition really
saying, "Hey, something is wrong, and
you're on the wrong track"?

Perhaps in listening to it, you may be
leaving productivity or money on the
table. What looks like cutting corners or
being selfish to someone else could be
your next genius move.

Call it your heart, your intuition, or the
sparkly, creative mermaid inside of

Sofia Wr en
is a Multi- business Owner,
Mermaid Creatrix. Guiding
you to write, market and create
in awe- striking ways for faster
progress on books and
business.
http:/ / www.sofiawren.com
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I met Dr. Yvonne Kaye in the late
1980s-early 1990s when she was the
host of a late-night radio talk show
on Philadelphia station WWDB fm.
Her crisp British accent was tinged
with humor; one of her hallmarks.

Livin g Hist or y:
An In t er view Wit h

Dr.YvonneK aye
52

By Edie Wein st ein , M SW, LSW
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Sh e sat beh in d t h at
m icr oph on e f or 18 year s. I
marvel at how many lives she has
touched and smile with delight
when people approach her in public
(and once at a party at my house)
telling her how much she and her
show have meant to them or family
members.

?Psych o-spir it u al?is h ow I

w ou ld descr ibe h er f ocu s.
Sometimes, she would speak for the
duration of the show, sometimes
she would have guests. People
would call in to ask for guidance and
prayers for loved ones. When my
husband was in the ICU in a coma
before he passed, she would ask her
listeners to offer prayers for him.
She became a celebrity in our
family, since my husband?s Aunt
Kitty who was in her 80s at the time
would stay up late to listen, so she
could hear Michael?s name.

Her voice an d pr esen ce w er e
a com f or t in t h e n igh t f or
m an y. I?ve lost count of the years
that I have seen her as a mentor;
more than three decades at this
point. She is one of my most ardent
cheerleaders. We are kindred spirits
and have sustained a friendship
that is rare in the world; available
24/7 and reveal our joys and
sorrows with complete vulnerability
and bit of much needed cursing and
hilarity. Hard to imagine a time
when she wasn?t in my life.

These days, long after her show
ended, she reaches out to the world
through her writing, speaking and a
podcast called ?How the Hell Did I
Get Here From There?? Her guests
speak about their passions and the
service work they do in the world.

Yvon n e is all abou t ser vice. A
psychotherapist with a PhD in
Thanatology (the study of death and
dying), she has worked with
individual clients and those in
support groups. Some have
endured abuse, addiction, military
service on the battlefield, and the
death of children. She also works

A Force for Good Mar-Apr 2022

with first responders, veterans, and
those living with cancer. She is also
a blogger, interfaith minister, and
book author.

watched him recover from the
horrors I could only imagine. He
was a miracle.?

?These experiences formed my life
and work. When people ask me why
I do what I do as a bereavement
specialist and work with Veterans, it
is because I know how to. I have
lived it. Veterans have dubbed me
an honorary Veteran, a badge I
wear with honour. It is particularly
important today as the world is in
turmoil and people have lost hope.?

I?m going to hand the microphone
over to Yvonne as she shares
insights from her life.

?Living History. I have been called

living history because of my
experience as a child, aged 6 to
12 in the London Blitzkrieg of World
War Two. We were bombed out
twice and the house was shattered
when we lived in Brixton, South
London. It is especially important
because it taught me about
kindness in such circumstances,
from neighbours who had little
more than we did but fed us and
cared for us. Fourteen members of
my family went into combat and
others became firefighters and
ambulance drivers. Several of them
were taxi drivers who were
commissioned to drive fire trucks
and ambulances. One of my
cousins was a prisoner at the
bridge over the river Kwai and
returned home weighing just over
110 lbs., at 6 feet two inches. I
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?There is always hope - it is a
choice. I learned that from Dr.
54

Viktor Frankl who made choices
constantly whilst imprisoned in
Buchenwald and Auschwitz. In our
current world, people have no
regard for history, and it is
important to learn about survival. I
was asked to speak to four sixth
grade classes in Upper Perkiomen
School District, here in
Pennsylvania, as the children had
studied the Holocaust and wanted
to know how children in other
countries survived. They listened as
very few adults did and from the
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Kindly, he said it was because he
wasn?t as fluent in English as he
wanted to be. He asked her what
her work was about and when she
told him, his response was, ?And
you admire me??

letters I received afterward, they
heard what I was saying. I was
helped by being a Harry Potter fan
and they related to that!?
What has helped her become a
resilient thriver who uses her life
lessons to assist others, is
multi-fold. Dr. Viktor Frankl was her
mentor from a distance. Although
the Austrian neurologist and
psychiatrist survived three
concentration camps, tragically, his
family did not. Her introduction to
his work was hard-won. A friend
insisted that she read his classic,
Man?s Search For Meaning, and after
resisting multiple times, she
reluctantly opened the book that
she now calls her bible. At her
recommendation, I read it and
suggest it often for others
questioning the nature of existence.

?He taught me all about choice. I
make choices every day. He taught
me about courage although I don?t
think I have his. He taught me
about trust.?
She even spoke with Dr. Frankl
shortly prior to his death in 1997.
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She speaks on the subject of

r esilien ce.
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After years of wanting to reach out
to him and tell him how powerfully
his work impacted on her life, she
found a way to get his phone
number. When he answered, this
erstwhile calm and articulate
communicator found herself
starstruck and speaking so rapidly
that he had to ask her to slow down.

?Resilience has been my life's
existence from one dilemma to
another. I learned lessons from all
of them. Initially, six years of war,
being evacuated from time to time
and threatening to run away if I
was ever sent away again. These six
years were followed by five years of
fascism - yes, in England. A
nightmare for a child who had just
begun to trust again.?

brothers would go down into town
to fight these dreadful Blackshirts
on horseback with whips and
chains. I learned from my Veteran
foster brothers, who went back over
and over again - resilience. I
learned to befriend the roller
coaster which taught me ' one day
at a time' and not to project.?

Yvonne continues, ?After disastrous

relationships, I learned to love
myself and that is what I teach
people today. That you can't give
what you don't have. I fell in love

for the first time when I was
55. Former Royal Navy during
WW2, he knew about resilience and

?I still have PTSD from the
bombing and the guns - all that
happens in a war. It is much milder
now and when I work with people
who have it, I know. It was at this
time, aged twelve, I developed a
'watch me' personality which I have
to this day. Tell me I can't do
something and watch me. Foster
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taught me even more. All life is a
series of lessons that teach
laughter, joy, and commitment. To
be able to give and receive the
glorious gift of friendship.?

found inspiration from some people
who contributed to who I am today.
We were bombed out twice. Who
were the people? Those who took us
in and fed us when we were
homeless and had little
themselves.?

As a child evacuee, she lost a sense
of security and safety even,
paradoxically, when she was sent to
the countryside to prevent
becoming a victim of war. ?When I

was put on the bus with a small
suitcase and label on my coat, my
mother said nothing, including why
this was happening. She left without
saying goodbye. When I arrived at
the village in Somerset in the West
of England, I was so frightened that
I was obedient and when an elderly
man said, ?I?ll take this one,?I took
his hand and thought nothing of it.
He was kind. His wife and daughter
were not.?

she was 11 and ended abruptly
when she made herself ill so she
could return home to Brixton where
the bombs continued to fall from
German fighter planes.
58

When the air raid sirens wailed, she
and her mother would turn out the
lights, pull the blackout curtains,
and huddle together in
heart-pounding terror.

The experiences left her with
residual PTSD. Loud noises that are
unpredictable, such as fireworks
and cars backfiring cause a startle
reaction. Sleeplessness is a frequent
companion. In the midst of the
pandemic when people were
complaining about wearing a piece
of fabric on their faces, she showed
me the child size rubber trimmed
gas mask she had to wear when the
bombs were falling. To this day,
nausea at the smell of rubber,
remains.

She says that what she lived
through, ?has allowed me to

She remained there for three
months.

This was the first of three times that
she took this journey; the next time
was when she was eight years old,
and she remained for six months.
The final evacuation occurred when
www.OnPurposeWom anMagazine.com

Yvonne shares, ?In 1941, I shut

down emotionally. Felt nothing
but fear and was punished for it. I
remember telling myself I would
never love; it was too painful. At
that time, the shape of the world
was a place of violence and yet I

understand people who have
endured much worse than I did and
to be able to listen to them. I
learned about dedication,
evacuation, fear, terror, and love
during that time.?

At 88, she acknowledges, ?Now I
face ageism. It is rampant in this
country. I thrive because I don't
listen to people who tell me how I
should be and what I should be and
not be doing. I disregard that. Let's
face it. The United States is a
country of labeling. The terrible
twos, the challenging teens, the
midlife crises - on and on.?

?I listen to late night talk shows now
and then. The Hosts don't like 'old'
people. They are always making
cracks about senior citizens. I am
not old. I am ripening, weathering,
reevaluating, blazing a new trail
and a young nurse said I was
marinating. My greatest gift is
humour. Laughing when nothing
seems funny and when it is. The
important thing in all this is to
share one's experience, strength,
hope and purpose. I am not afraid
of young people. They are human
becomings. (Og Mandino) like the
rest of us.?

Yvon n e def ies t h e st er eot ype
of an older per son . How many
octogenarians do you know who are
multiply tattooed (all acquired since
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her beloved husband John died six
years ago) and love the music of
Bob Marley, David Bowie, and
Freddy Mercury? She likes to say
that she and Bowie grew up in the
same neighborhood of Brixton.

Minister, I accept all religions and none. When I
mentioned passion earlier on, I respect religion
as long as it is not shoved down people?s
throats. Mine was. Many of my patients have
experienced untold horror and grief. They
inspire me.?

This self-proclaimed ?very

Yvonne lives and breathes this premise, ?Amor

passionate woman regarding
what I believe in,? was told, ?I

Vincit Omnia. Love con qu er s all.?
www.yvonnekayewisdom.com

have an outsized sense of justice.
One of the most loved compliments
I received was being called a
woman of integrity. Just recently
another one was that I was
considered the most nonjudgmental
person she had ever met. I am a
woman who believes in the power
of the human spirit. I see it every
day. I?ve tackled challenges and
turned them into lessons. I can be
painfully honest and have a
humility I learned from another
person.?

marvels of modern technology, she can find herself at online meetings
in London, Canada, California, and France with the push of a button.

She openly acknowledges that she is

Her solid sen se of spir it u alit y is something else that has

in r ecover y f r om addict ion ,
who now claims 51 years of
sobriety. She credits the ?program?AA and Al-anon with assisting and
still attends meetings all these years
later. These days, through the

bolstered her when her faith was flagging. She is the daughter of a
British Jewish mother and Irish Catholic father who she never met.
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Edie Weinstein, MSW. LSW
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is a licensed social worker, psychotherapist,
journalist, author, interfaith minister, speaker,
as well as PR and Marketing professional. She
calls herself an Opti- mystic who sees the world
through the eyes of possibility.
www.opti- mystical.com

?When I was 15 and challenged my religion, a Rabbi took me aside
and taught me comparative religions. Now that I am an Interfaith
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Y ou Deser v e It Al l
Th e Con n ect ion Bet w een Desir e an d Em pow er m en t
By Tam ar a Robin son

66
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Desi r e is a strong feeling
of wanting or wishing for something
to happen, a longing or craving that
you believe will bring you
satisfaction, comfort, or enjoyment.
Desire may be physical, i.e., hunger,
thirst, sleep, and sex. Desire may
also be intangible - curiosity, honor,
acceptance, fame, independence,
etc. It spurs the forward flow of
energy and drives our daily
activities.

Do you find it challenging to express
your desires or to believe that you
deserve to have them? Here are
three reasons why you deserve to
have it all.

Y ou ar e
Wor t h y

Remember, there is more than
enough to go around.

Abundance i s
Al l Ar ound

Believing that abundance is all
around, forgiving yourself for past
choices, and knowing that you are

2. You deserve what you desire,
even if you've made mistakes or
choices that didn't work out.
Someone may have broken your
heart, but don't let that stop you
from pursuing love.

For gi ve
Y our sel f
68

Y ou Deser v e
1. You deserve what you desire
because you live in an abundant
universe full of limitless
opportunities waiting for you to
explore. You can have what you
want if you believe in this
abundance. If you find your lover,
land your dream job, or discover
your true purpose, it doesn't keep
others from finding theirs.
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worthy help you become a stronger
and more confident woman. This
strength and confidence supports
you in claiming and going after your
desires, and leads to feelings of
greater empowerment.

3. You deserve what you desire
because you are worthy. You do not
need to earn your worth. It is your
birthright. You deserve love,
success, joy, abundance, sexual
pleasure, or (insert yours here). Past
experiences or conditioning may
have you feeling less than.
Practicing self-love can help you
begin to feel deserving.

Tamar a Robinson
Author, and Passion & Pleasure
Coach, helps women heal & connect
with their inner desires, love their
bodies, reclaim their sexual pleasure,
and have incredible orgasms.
Download ?Six Sexy Steps to Connect
to Your Desires and Sexual Pleasure
and Feel Empowered in all Areas of
Your Life? here:
www.passionpleasurecoach.com
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Mar ket ing in an Age of
Commer cial ?War ming?
By Ellen Kor on et ,
Ch ief Qu izzar d
As an Applied Social Scientist
spanning four decades in big,
medium, and small business, I have
a theory about the state of
commerce: I believe that the way we
?do business? is in a big thaw, with
the icebergs of masculinedominated capitalism giving way to
an organic feminine-infused way to
thrive. Business leaders and
marketers who embrace
personalized connection with
prospective customers are at the
forefront of this new marketing age.

Commerce has traditionally
capitalized on shared perceptions of
expected and accepted behavior.
Marketing campaigns have been
www.OnPurposeWom anMagazine.com

designed to trigger the downsides
of our emotional reactions - our
fears, insecurities, and a desire to fit
in. The product or service then
swoops in to save the day. This is
74
the masculine-minded iceberg of big
business.

More and more, organizations are
finding ways to reach audiences
where they are ? appealing in a
more uplifting way to the
fundamental desire to be seen,
heard, and included. The ironic twist
is that even with greater reliance on
digital communication, we have
more opportunities to see, hear,
and include others, thus reinforcing
and drawing upon the feminine-

heart of nourishing empathy. As the iceberg of fear-driven behavior thaws, we are
invited to cultivate (rather than ?capitalize on?) compassion-driven joy and connection.

Still, in this thawing age, we must embrace both the masculine and the feminine
approach, starting with the very way we talk about our brands. The masculine mind,
which I call our inner ?mentors,? helps us identify features and benefits that have a
high probability of appealing to our known audiences. From this vantage point, we can
structure our offers and communications, stand boldly in the electronic market square,
and clearly proclaim our solutions. At the same time, it is equally critical that we listen
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to our inner ?muses,? who come
from a place of passionate
conviction, listening and seeing the
heart-felt emotions of our
customers and prospects. In this
way, we can effectively stop ?COLD?
(icy and wintry) calling in its tracks
and replace it with ?SPRING-loaded?
(warm and nurturing) heartful
engagement.

Th e An at om y of a Th aw ed
Con ver sat ion

In the early years of my marketing
consultancy business, I adapted
cumbersome statistical models to
smaller business ventures,
attempting to use them to enable
low-budget operations to benefit
from the tools I knew so well. While
all of my clients gained priceless
understanding, only a few went on
to design strategies that pivoted
their efforts towards their best
clients in a sustainable way. They
rarely took the kind of action steps
needed to build on that connection.

After a short time, I uncovered a
striking discovery: The biggest beef
I?d had all along with these statistical
methodologies was that they
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smoothed over too many aspects of
our best customers?emotional
needs. As a result, the customers
were unlikely to feel seen, heard, or
understood, even when confronted
with a ?persona? designed precisely
with people like them in mind.
When I tossed the statistics and
decision models out and began to
build instruments that exported the
Brand?s passion-based brilliance, the
return on investment sky-rocketed.

I now make it my business to
hot-wire the passionate outcomes
of my clients?products and services
straight to the motivating intentions,
needs, and desires of their target
audiences. From here, I build
game-filled product quizzes and
76
customer-engagement instruments
for websites and social media
marketing.

1. Passion
The underlying mission or vision
that gave rise to the Brand in the
first place: I take my clients through
a proprietary ?Bubble-Mapping?
process, based on creativity and
focus group moderating techniques
I have developed.

2. Ou t com es
A clear through-line from features
and benefits to the quality of life
enhancements accessible through
the Brand?s products and services:
The motivating Bubble Map
magically reveals the outcomes that
forge a powerful connection
between the Brand and the
Consumer. When we build a quiz,
these outcomes inevitably organize
into the quiz?s measures.

3. Valu e-based En gagem en t
The instruments I design are
excellent at jump-starting a two-way
conversation between the Brand
and the Customer or Prospect,
building precisely on three keys I
have found to thriving connection.
These keys embrace both the inner
mentor and the inner muse
approach.

A two-way conversation that visibly
recognizes the individual?s emotions
and makes the Brand?s particular
?through-line? irresistible: The
insightful results virtually write
themselves in a way that completely
reinforces the ?Know, Like, & Trust?
factor, leaving the Consumer with a
clear invitation to continue the

nurturing conversation and either
immediately or eventually take the
Brand up on its offer(s).

Case St u dies
An excellent example of a lead
magnet quiz that builds on the
brilliance of a passion-driven Brand
is the On Purpose Woman Global
Community ?Spotlight? quiz. Ginny
Robertson highlights the beliefs,
results, actions, and momentum of
stepping into your spotlight,
whatever size and form you prefer.
From this vantage point, she offers
a number of opportunities to take
your stage.

The EMF Protection Quiz on
BioElectric Shield?s quiz page an
excellent example of a high-volume
?product? quiz. (Note: this is an
affiliate link ? Ellen K will be
rewarded in the event of an EMF
shield purchase). In fact, both the
EMF and the HSP quiz (further down
the screen) match the customer ?s
particular energy sensitivity with a
tailored product choice. Since 2016,
over 25,000 people have taken
these quizzes and enrolled in the
company?s information-rich blogs
and newsletters. The lead-time to
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purchase has decreased
significantly, and customer
satisfaction has improved, since
customers now receive exactly the
right level of protection at the start.

For an even more personalized
approach, try LNK Creative?s
re-brandable archetype quiz. This is
based on my own research on
Jungian archetypes and decades of
applying social scientific
understanding and methods. The
quiz reveals your inherent level of
preference for various ways of
interacting with the world around
you. When I customize this design
quiz for other Brands, we can point
each outcome group towards
particular products or solutions.

brand brilliance.

Start with a free consultation at
https://bit.ly/LNK-talk
Visit https://LNKcreative.com to see
more examples and learn more
about quizzes. Contact Ellen at
ellenkoronet@LNKcreative.com .
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I hope you enjoy these case studies
? I cannot wait to discover many
more branded versions of creative,
imaginative, nurturing ways of
interacting!

With 39 years of corporate
strategizing, LNKcreative.com
designs quizzes and assessments
that bypass habitual thinking,
explain and predict behavior, all
while broadcasting compelling
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On PurposeWoman Glogal Community Member Directory
BEM ER Dist r ibu t or . Doria Musaga. Columbia,
MD. BEMER therapy improves blood flow to
increase energy. Decreases, pain chronic fatigue,
aids recovery from injury.
http://bmruniversity.com/
whatisbemerwww.nursedoria.bemergroup.com

Cou r se t o Cash Flow . Kenya Halliburton.
Huntsville, AL. As an Online Course
Choreographer, I help women entrepreneurs
build life-friendly and profitable online
businesses using courses.
www.KenyaHalliburton.com

667-786-1032
Blu e Lot u s Ph ysical Th er apy & Welln ess. Joyce
Fishel DPT.Baltimore, MD. Specializing in Holistic
Pain Relief & Therapeutic Movement.
www.BlueLotusPhysicalTherapy.com
443-650-8886
Br ave Healer Pr odu ct ion s.Laura Di Franco,
MPT.Bethesda, MD.Have fun with your fear and
share your healing message with the world.
www.BraveHealer.com
703-915-3653
Car la Joh n st on , LLC. Dr. Carla Johnston.
Charleston, SC.Doctor of Clinical Nutrition,
Nourishment Practitioner, Coach, Speaker,
Podcast Host. www.drcarlajohnston.com

Coach Clau det t e & Associat es .Claudette W.
Gadsden.Caret, VA.We guide women to more
clear concise conversations. Let's Talk!
www.CoachClaudette.com
Coach in g by Sh elly. Shelly O?Connell.
Martinez,CA. Flirting
Coach for Women & Author
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of Finding Your Flirt.
https://www.facebook.com/coachingbyshelly
https://shellyoconnell.com
Cr eat ive Ch oices Coach in g. Lisa Diane McCall,
MHS, Certified Life Coach. Baltimore, MD. I help
clients creatively move through transitions,
blocks, and grief
.www.creativechoicescoaching.com

Dr . Dor a Vilk -Sh apir o. Author name: Doris Vilk.
Author of the Chatham Series.
Lauderdale-By-The-Sea, FL. www.DorisVilk.com
Dr eam Vacat ion s. Carolyn Pinkney. Upper
Marlboro, MD. Group, Luxury, Accessible Travel,
Cruises, Land Tours & Villa Rentals Worldwide
.http://www.DreamVacations.com/cpinkney
Elem en t al Abu n dan ce. Mia Zachary.
Charlottesville, VA.Energy Balancing; Intuitive
Counseling; Holistic Coaching.
http://MentalDancing.com
Epilogu e Tr ibu t es. Felicia Barlow Clar. Annapolis,
MD. Creating unique, personalized Celebration of
Life services. Virtual gatherings available.
Because we all matter
.www.celebratingthedash.com
Ger ise Pappas. Phoenix, MD.Transformational
Life Coach & Enneagram Facilitator working with
growth-oriented individuals ready to replace
fear-based habits with inspired action. Phoenix,
MD www.GerisePappas.com

To be list ed in t h is dir ect or y,
join t h e On Pu r pose Wom an
Global Com m u n it y.
www.OnPurposeWom anMagazine.com
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Hick m an En t er pr ises. Cheryl Hickman.Clinton,
MD. Education/Training of Early Adoption of
Digital Currency/Blockchain. Invitation Only.
301-536-6265 YourExclusives@gmail.com

KWE Pu blish in g. Kim Eley. Prince George, VA.
Bringing magic to authors to transform their idea
into their amazing published book
.www.kwepub.com

Livin g For w ar d Af t er Fif t y. Cherryll
Sevy. Los Gatos, CA. Writer/Speaker,
inspiring and guiding women to a full
life. www.cherryllsevy.com

Hear t f elt Sh iat su. Kyle Brooks, LMT. Columbia,
MD. Craniosacral Therapy, Shiatsu, Massage &
more. 443-514-4399 Kyle@HeartfeltShiatsu.com
www.HeartfeltShiatsu.com

Lau r ie M or in . Wilmington, NC. Retreats to help
women design adventurous lives and legacies.
Author of Shero's Journey
.https://www.LaurieMorin.com

LNK Cr eat ive. Ellen Koronet. Frederick Co., MD.
Lead generation "fun-nel cards," quizzes and
surveys. "Gamify" your brilliance!
Ellenkoronet@LNKcreative.com
240-315-3371.Free 15-min chat: Bit.ly/LNK-talk

HRich n et w or k s, LLC. Helena Richardson.
Chesterfield, VA. We offer Web Design, Digital
marketing, Search Engine Optimization (SEO),
Google Analytics, Technical Support with a focus
on Network Security. www.hrichnetworks.com
In n er Voices Ou t er Vision . Janet Roessler,
Creativity Consultant. Ft. Pierce, FL. Art,
Marketing, Rituals, Events, & other journeys. I
help you do what you do, better.
https://innervoicesoutervision.com/

Ligh t of Tr u t h Cen t er , In c. Vaile Leonard.
Baltimore, MD. An Innovative Behavioral Health
System for women recovering from substance
use. www.lightoftruthcenter.org
443-393-2109
vleonard@lightoftruthcenter.org

Love Heals Coach in g, LLC. Tamara Robinson,
Author and Passion & Pleasure Coach.Hanover,
MD. Heal and connect with your desires, reclaim
your pleasure and have more confidence.
www.passionpleasurecoach.com

Lilia Sh osh an n a Rae. Author of The Art of
84 Master.
Listening to Angels, Reiki

M an if est in g Clien t s Academ y. Kathryn
Yarborough. Lake Mary, FL. Get noticed, be heard,
and attract your ideal clients.
https://www.manifestingclientsacademy.com/

Severna Park, MD me@lilia.co
www.LiliaShoshannaRae.com

Ju die Har vey Edit or ial M idw if e. Juno Beach, FL.
Next-level editing to elevate all your writing and
communications .judieharvey@gmail.com

Live Lif e w it h Won der . Lulu Trevena. Atlanta,
GA. Women reclaiming their 50?s and beyond
unabashedly and joyously. Quantum Healing &
Soulful Living Coaching.

Kr ist i H. Su llivan . W.Hartford CT. Virtual
Community for Human Design, Self-Care,
Wellness & Yoga. www.kristihsullivan.com

www.livelifewithwonder.com

M ar ia Pet r u cci, DC. Columbia, MD. Craniosacral
Therapy, Chiropractic, and Mind-Body Tools to
alleviate pain and stress
www.mariapetruccidc.com
240-394-2037
mpetrucci.dc@hotmail.com

Join t h e On Pu r pose Wom an
Global Com m u n it y.

Fin d ou t h ow.
www.OnPurposeWom anMagazine.com
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M ar y Kay Cosm et ics. Olivia A. Jones,
Independent Beauty Consultant. Tallahassee, FL.
My business offers opportunities to be your own
boss, to earn the use of a company car, to
experience facial products that help you look and
feel your best. www.marykay.com/oajones
M ar ylan d Nu r sin g Car e. Lola Aromolaran.
Providing quality living assistance in the comfort
of your home .Fulton, MD
www.mdnursingcare.com
M e M yself an d M on ey. Emily Shull. The
Netherlands. I help women understand and heal
their relationship with money.
https://memyselfandmoney.com
M en ded Digit al. Amanda Schwarz. Mason,
OH.Website Design and Digital Marketing.Feel
confident about putting yourself & your business
online.
www.mendeddigital.com|
aschwarz@mendeddigital.com

M u sic is M edicin e. Sahffi Lynne. Ellicott City, MD.
Musician and Vocal Coach connecting hearts
around the world.w ww.sahffi.com

Open Hear t Healin g. Karen Tasto.
Dewood, MD. Reclaim & connect to
your whole, true self. Coaching,
Retreats, Sacred Circles.

M yCit y4Her .com . Monyka Berrocosa. Annapolis,
MD. We provide inspiration, information and
resources to help businesswomen grow.
www.mycity4her.com

www.karentasto.comkaren@karentasto.com

Nat ion al Cam paign f or Fin an cial Lit er acy.
Veronica Grey. Baltimore, MD.Free financial
educational presentation and workshops.Text
Veronica 443-929-1140.
Nou r ish in g Jou r n ey Caf é & Welln ess Cen t er .
Jennifer Palmer. Columbia, MD. Healing Bodies ~
Opening Minds ~ Uniting Hearts. Columbia MD.
410-992-3001

Posit ive Pow er Pu blish in g. Stephanie Mensh.
Helping people with stroke and disabilities and
caregivers live full lives.
stephanie@strokesurvivor.com
www.strokesurvivor.com
Rebel M agic Book s. Sue Fitzmaurice. A boutique
publishing house offering experienced coaching,
editing and publishing services for women with a
story to tell. www.rebelmagicbooks.com
rebelmagicbooks@gmail.com
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www.nourishing-journey.com
On Pu r pose Wom an Global Com m u n it y ?
Ch eck ou t ou r w ebsit e:

Ren u 28. Sharona Futerman. Rockville, MD. Feel
Better, Look Younger. Redox Signaling Repair &
Protect aging cells .www.Smyle.TeamAsea.com
301-455-4655

https://www.OPWGC.com
M in dTeam Solu t ion s, In c. Sylvia Henderson.
Olney, MD. Leadership and professional
development. Meeting and retreat ideation and
facilitation. https://MindTeamSolutions.com

www.OnPurposeWom anMagazine.com

On Pu r pose Wom an M agazin e. Ginny
Robertson. Lutherville, MD. Go to the website to
read the current and back issues, for advertising
rates, and info on writing for the magazine or
being our cover artist.
https://www.OPWGC/magazine

Sm ar t er Advan t age LTC. Julia Rivas. Advice and
guidance for health/life insurance, Medicare,
long-term care and retirement planning
https://smarteradvantageltc.com 240-421-0491
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Sou lf u l Bu sin ess Coach . Dawn Shuler. Gore, VA.I
work with women business owners to play bigger
by focusing on systems.
www.SmartBusinessFromYourSoul.com
Sou l-u t ion s Hypn osis. Beverly Hamilton CHT.
Restoring health and vitality through Hypnosis,
Reiki and Aromatherapy. Baltimore, MDFREE
self-hypnosis recording:
www.Soul-utionsHypnosis.com
HypnoAromaBev@gmail.com
410-663-5089.
Spar k s Hope An xiet y Relief & Welln ess. Tammy
Workman-Lopez. Orlando, FL.
Successfully relieve anxiety & negative thinking
and have the personal & professional life you
desire. www.SparksHope.Life.com
St eppin g St on es To Per f ect Healt h . Karen
DaGrava. Baltimore, MD. Lose weight and end
yo-yo dieting effortlessly through self-love.
karendagravamd@yahoo.com
Facebook Group:
https://www.facebook.com/groups/
steppingstonestoperfecthealth

To be list ed in t h is dir ect or y,
join t h e On Pu r pose Wom an Global Com m u n it y.

St or yw eavin g Coach in g. Fort Washington, MD.
Compassionate, professional writing mentoring
and services: coaching, manuscript evaluation,
editing, publisher/agent proposals, research,
ghost writing. cburbank@storyweaving.com

You r Wr it in g M en t or . Mary E. Knippel. Half
Moon Bay, CA. I help Businesswomen write their
book for business growth.
https://yourwritingmentor.com

Tem ple in t h e Woods. Claudette W. Gadsden.
Caret, VA.Bed & Breakfast off the beaten path. A
Place to Nourish Your Soul.
www.TempleintheWoods.com
Th e Or gan izer . Bonnie Blas Kashnow. Baltimore,
MD. Paper Management, Checkbook Balancing,
Personal Assistant. 410-358-9290.
orgnizr18@cs.com.www.baltimoreorganizer.com
Tr an sper son al Lif e Coach , Elizabeth
Papp-Stinson. Port88Saint Lucie, FL. Mind, Body &
Spirit connection to create balance and peace.
amethistlady59@hotmail.com
585-313-6668
VG Tot al Car e. Veronica Grey. Baltimore, MD. We
focus on Financial Literacy through workshops
and life coaching. vgtotalcare@gmail.com
https://h9mwidat.pages.infusionsoft.net/
Win gs Un f u r led. Mary Perry. Sparrows Point,
MD. I offer Intuitive Angel Readings and Healing
Sessions. https://www.Wings-Unfurled.com

Fin d ou t h ow.
www.OnPurposeWom anMagazine.com
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Ou r Cover Ar t ist

Vivian Lieben son

studied experimental art,
culminating in a senior gallery show
that was a full-scale art installation
called ?Chimaera?, co-designed by
Vivian and another art student.

When Vivian Liebenson was 3 years
old, she started telling people she
was going to be an artist when she
grew up. She opened her first
gallery on her front stoop in Ocean,
NJwhen she was five, selling
drawings for a quarter. She loved all
manner of arts and crafts up
through high school when she
began studying life drawing and
painting with Evelyn Leavens of Red
Bank, NJ.

Vivian continued on to art school at
Syracuse University where she

www.OnPurposeWom anMagazine.com

However, the narrow views on
creativity and ?rules? of painting she
received from her art professors,
raised such a level of perfectionism,
90
that Vivian stopped painting for 20
years after college. Instead, she
pursued graphic design and web
design, and for a time that satisfied
her need to be creative.

In 2013, she began to research art
retreats and classes, longing to get
back to her artistic roots. Eventually,
she discovered creativity coaching
and decided to pursue a coaching
certification ? figuring that if she
wasn?t going to make art, perhaps
she could at least help others.

She attended Jill Badonsky?s
Kaizen-Muse Creativity Coaching
program and became certified in
2014. But a funny thing happened
during this training. The coaching
taught her how to release the
perfectionism and resistance that
had been holding her back, and she
began painting again. She lowered
her expectations and started with
fun, easy, whimsical drawings and
paintings ? images that were so fun
to make she could imagine working
on them for the rest of her life. Her
favorite subjects are lopsided cakes,
bright, stylized florals, animals
suitable for children?s book
illustrations, and abstract figures.

Ch eck ou t Vivian?s ar t
and her DONUTS Design Experience at
www.cuppacreativity.com.
vivian@cuppacreativity.com
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Slowly she developed a regular
creative practice and fell in love with
art journaling, mixed media art, and
intuitive painting. These
complimented her love of bright
colors, creating layer upon layer of
paint and collage, never really sure
where the painting would end up,
but just following her intuition until
it felt complete. For Vivian, the
process of making art is as
important ? if not more than ? as
the finished product. The purpose
being the state of bliss or flow when
working.

Vivian continued to work as a
graphic designer and web developer
at a software company during this
time, until she was laid off in 2019

www.OnPurposeWom anMagazine.com

just a few months before the global
pandemic started. Since jobs were
few and far between, she opened
her own business, Cuppa Creativity,
where she works with small
businesses to elevate their
branding, through graphic design,
illustration, and web development.

M or e Ar t by Vivian Lieben son

She took a similar approach to
creating her signature design
package as she does with her
artwork. She made it fun and
whimsical, with brightly colored
graphics, called the DONUTS Design
Experience.

Vivian lives in Rockville, MD with her
husband, college-bound son, and
92
the world?s two most docile cats.
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Thr eshold
A Poem in Hon or of Spr in g Aw aken in g
By Car ol Bu r ban k
w h ile w e t ask
f or w ar d ch eck t h e list
slip t h e k n ot
so w e cr oss over

an d h ow lon g

n ot k n ow in g

bef or e w e f in d

bu t on ly ar r ivin g,

t h at again cr ossin g

can br ave w e

bu t k n ow in g

st eppin g in t o n ew air

t h at ch an ce?

open as if st r100
on g

t h er e is n ew air

st ar t t h e sh if t ?

if w e cr oss over
n ot cer t ain

lon g en ou gh t o w ak e
br eat h in g h alf aw ak e

do w e st u m ble in t o love

t h e t ast e of elsew h er e

an d ou t again

n o w in dow s an ym or e

self sleepw alk in g

t h e h an d w e r each

n o t u r n in g back

n o w alls

an d t h e ot h er dr if t -

f or is r each in g f or

an d st an d

lon g en ou gh t o k n ow

n o w alls
n o lim it s

Car ol Bur bank

ou r h an d is r eal
an d t h en t u r n dim ew ise

in g aw ay

back w ar ds

lik e f og or t ide

br eak in g st r ide

lik e m em or y

in t h e r aw

h an d in h an d an d

scu f f in g san d

lik e a lost t u n e

in t h e f r ee

son g u n sh ak able, u pr isin g!

an d w e can st ay

an d st an d t oget h er
w e begin an d em er ge

is a writer and writing coach,
On Purpose Woman Global
Community leader for the Fort
Washington, MD meeting at the
Storyweaving Retreat Center
.www.storyweaving.com

an d t h e clear ligh t
www.OnPurposeWom anMagazine.com

of ju bilee an d w h ole?
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Su bscr ibe
Get t he On Purpose Wom an Magazine

Click Her e

delivered t o your inbox!
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When
Guilt
Comes
Knocking
104

By Em ily Sh u ll

www.OnPurposeWom anMagazine.com

Years ago, when I lived in Boston,
there were days I dreaded walking
the short distance from my office
building to the subway stop. Not
because of the wind chill, which
could drop to well below freezing in
the winter, but because of a few
idealistic young adults on a mission
to save the world.

?Do you have one minute to help feed
starving children??

?Can you spare one minute for the
environment??

I wanted to sink into the ground.
There was no comfortable way out.
If I said, ?no,?I would feel like a total
a-hole. But if I stopped and listened
to the engaging yet lengthy script, I
would feel guilted into contributing
on the spot when my intention was
simply to go home and cook dinner.

What strikes me now is my
conviction that I had no choice in
how I could feel. I could either walk
on and feel guilty or stay and feel
guilty.
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How ot h er s per ceived m e
w as m or e im por t an t t h an
w h at I t h ou gh t of m yself .
A few years later, another young,
friendly-looking man with a smile
and tell-tale identity badge
appeared at my door. I could see
him through the window, which
gave me time to plan my escape.
Every time I saw him at the door
(three before he gave up), I would
pick up my toddler, who was playing
happily on the floor. Naturally, he
would begin to protest and try to
squirm free to get back to his toys.
Then I would open the door, shrug
my shoulders and say over my
child?s protesting cries, ?Sorry. This
isn?t a good time.?

I was delighted how well this
scheme worked. But it didn?t change
my underlying belief that guilt was
inevitable unless I escaped the
situation. I didn?t realize that I was
giving away my power.

This was how I was raised. Be kind.
Smile. Don?t be rude (even if you
have to fib to protect someone?s
feelings). How others perceived me

www.OnPurposeWom anMagazine.com

was more important than what I
thought of myself. Managing
another person?s emotions was
more important than managing my
own.

I began to shed the shame about
what I was doing wrong and became
deeply curious about my patterns. I
started analyzing my interactions,
identifying when I gave away my
power, and imagining what I could
do differently in the future.

It left my emotional state in the
hands of everyone but me. A
stranger on the street could make
me feel guilty, stingy, and selfish.

This is a gradual process and one
that I am still learning.

It didn?t occur to me that my own
needs (to prepare and eat dinner)
and desires (to do that without
stopping to give a donation) also
mattered. I needed to learn how to
weigh competing needs without
automatically prioritizing the needs
and wishes of others.

Practicing em br acin g
you r ow n pow er f eels
u n com f or t able. Bu t
living in you r ow n pow er
f eels ext r aor din ar y.

106

Introspection helped, but a big shift
started when I began training as a
Certified Money Coach (CMC)©. I
learned that our emotional
patterns, relationship patterns, and
money patterns are interconnected
and inseparable. The money
coaching sessions I received from
my mentor opened my eyes to how
much guilt I had been carrying since
childhood and its effect on my
money choices and relational
patterns.

The universe tested my progress
last week. I was about to prepare
dinner when the doorbell rang. I
opened the door to find a
friendly-looking young man with a
charming smile and identity badge.
He assured me he had ?just one
question? for me.

?What age should people be allowed
to marry??Upon hearing my answer,
he educated me on child brides in
Kenya and his passion for wanting
to help them. Since I mentioned that

children were too young to marry,
would I like to contribute to his
cause?

I explained that I don?t feel
comfortable making a contribution
or pledge to anyone on the spot. I
asked him where I could go to learn
more. He gave me a web address
and many other details that went in
one ear and out the other. To be
honest, I had no intention of going
to the website. I wished him success
and said goodbye.

I closed the door and began to
process what had just happened.

At first, I felt proud of myself
because I felt no guilt for not
contributing. It?s okay for me to
decide which charities and causes I
will support financially, even if that
means I will say no to some worthy
causes.

Then I felt annoyed. He took up so
much of my time (less than 10
minutes, but it felt extreme in the
moment). He also led me to believe
it would be a short conversation of
?just one question.?That felt
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intentionally misleading.

I was also annoyed at myself for not
stopping him sooner once I
understood that he wanted a
contribution that I was unwilling to
provide. If I want others to be direct
with me, I need to be direct with
them.

At that moment, I forgot that I had
power. I had the power to decide I
did not want to be drawn in by
open-ended questions and
emotional stories that were
carefully designed to influence my
decision. I had the power to say my
truth regardless of what another
person would think of me.

Practicing embracing your own
power creates uncomfortable and
messy situations. But it?s worth it
because living in your own power
creates inner strength and the
confidence in knowing that you can
manage any situation.

Here?s what I plan to say next time:
?Let me stop you. I can see how
passionate you are about this
project. I?m passionate about several
causes also, and I choose to
contribute my time and money to
those projects. I?m going to continue
supporting my passions, and I wish
you success in supporting yours.?

I can?t wait for that next knock.
108

Emily Shull
founded Me Myself and
Money to help women
integrate their inner world
with their money world to
live a vibrant, authentic,
on- purpose life.
www.memyselfandmoney.com/
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Th e Ar t of Self -Car e

CreatingEssential DailyRituals
What does your self-care ritual look like? Do you
even have one? And I don't mean drinking a
glass of wine each night to unwind ? or
scrolling through Facebook to take your mind
off stress.

The self-care I'm talking about is the real kind
? that serves you in a healthy way. Like
consuming nourishing foods to give you
energy and drinking enough water. Like
spending time with people who inspire you
and enrich your life. Like being kind to
yourself112
and setting boundaries. And real
self-care is not just exercise and diet. It's so
much more ? it's self-love.

The information I am sharing with you comes
from the evolution of my self-love through my
self-care efforts. And believe me when I tell
you, the journey wasn't always easy for me and sometimes it's still hard. But self-care did
help me get through life-changing challenges
and still helps me evolve every day to a
deeper level of self-love.

A few years ago, I faced three major crises in
my family, marriage, and career ? when I felt
panic and fear about things I couldn't control,
struggled with depleted energy, and was
concerned about the short and long-term
effects on my physical and mental well-being.
I'm sure you can identify with this. I now know
that my self-care tools and habits helped me
get through these life-changing challenges.

I believe that self-care is essential for women
more than ever to evolve mind-body-spirit,
and I'm proud to commit to self-care daily. I
know the importance of support to make this
happen. So, I'm on a mission to give busy
women permission to make essential self-care
a priority. I guide, motivate, and educate
women to curate daily self-care rituals that fit
their lifestyle through a community of
like-minded women and a network of healing
resources and tools.

Let me share with you how this mission
evolved?

By Kr ist i H. Su llivan
www.OnPurposeWom anMagazine.com
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Between 2018 and 2020, I faced a
family crisis, a marriage crisis, and a
job crisis ? each an unexpected
situation and each creating intense
emotions and trauma. In that
somewhat short period of time, I
experienced sadness, grief, despair,
frustration, anger, rage, panic, and
even PTSD (in my definition of it).

And then COVID happened... while
some feel that COVID forced us to
be in isolation, disrupted our
routines, and created overwhelm ?
all of which is true ? I realized the
opportunity to slow down, to
practice being in solitude, and to
turn inward to learn the effects of
this global situation and understand
what I needed to get through this
unfamiliar crisis. This happened
during a time when I also realized
the essential need for my daily
self-care.

I've learned that my saving grace
through challenging times is my
self-care ? finding a way as often as I
can to pay attention to my body,
mind, and spirit. The self-care
practice I had established before I
faced my crises helped me get
through those life-altering events. I,
fortunately, had a long history of
www.OnPurposeWom anMagazine.com

practicing yoga, starting 20 years
ago, which was only the beginning.
Thankfully, yoga taught me about
the mind-body-spirit connection,
and eventually, I explored and
practiced various modalities to heal
the wounds, self-limiting beliefs,
and past traumas.

I believe there are 3 levels of
self-care to help you heal,
reprogram, and evolve your mind,
body, and spirit.

Threelevels
of self-care
1. Occasion al self -car e ?
periodic, time-bound, or sporadic
activity.

114

slow down (like a vacation). The
payoff is short, and effects are rarely
long-lasting. Most individuals may
start a self-care routine with the
occasional practice. This category
includes New Year 's resolutions that
are usually cast by the wayside after
a few weeks.

2. Daily self -car e ? a
commitment to everyday activities.

Occasional self-care means you may
sporadically exercise, you
sometimes have periods of eating
well, you occasionally take time to

Daily self-care means you are
committed to following a more
regular, consistent schedule, like

moving your body in some way for
30 minutes a day or choosing
vegetables and fruits as your daily
main food groups. And perhaps
going to bed each night at a
reasonable time to get enough
sleep to rejuvenate and feel rested
every morning. While individuals at
this level may sometimes have the
occasional slip (a late night, or sweet
treat, or a day skipping exercise),
they go right back to a daily routine
because they are (key word)
"committed" and have created
recurring habits.

A Force for Good Mar-Apr 2022

Level 2 sounds ideal and is
sometimes the level we aim
for achieving ? where we set
our goal and consider it
accomplished if we are
committed. BUT I'm
challenging you today to set
the bar higher because the
payoff is much bigger,
longer-lasting, and
life-changing!

self-care will expand your mind, body, and spirit.
Self-love can change you - and the world. As Gandhi
said, "be the change." We need you and each other,
more than ever, to be the light, to lead the way.

I survived some serious times of crisis because I was
using self-care tools and resources before I faced
these challenges. It's why my mission is to motivate
and educate others to make self-care a daily ritual.
Now is your time for self-love!

This article was adapted from my chapter in "The
Ultimate Guide to Self-Healing, Volume 2."

3. Spir it u al self -car e ?
deeper, long-lasting actions to
evolve and heal

Spiritual practice is being
connected to a higher power,
or your inner wisdom, or in
my words, being aligned in
mind-body-spirit, and
self-love. In addition to your
daily mind-body activity, you also
explore what's on the inside.
Perhaps it's through journaling,
keeping a daily gratitude diary, or
prayer. Or it's working with a
practitioner to address limiting
beliefs or old wounds from trauma
(which we all have, by the way). It's
slowing down and turning attention
from the outside inward to explore
how you can evolve even deeper
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To receive a copy of my FREE PDF to create your
customized self-care plan, visit my website:
www.KristiHSullivan.com.
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and more fully to expand not only
self-love for yourself, but to become
a light to others. Level 3 is BIG.

Are you at level 1, occasional or
sporadic? Or level 2, committed daily?
Or can you reach for level 3 - a
deeper, spiritual practice?

Self-care can help you heal,
reprogram, and evolve. Real

Kr isti H. Sullivan
is a Human Design and Self Care expert,
speaker, and author, with her latest book
entitled Stop Overworking and Start
Overflowing.
Check out her Facebook Group
www.Facebook.com/ groups/ kristihsullivan
or follow @KristiHSullivan.
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Look f or ou r n ext issu e

M ay 1.
This magazine is for women and by
women. It's a force for good and
I'm proud to be the creative
director for it.
You can help by sharing this
magazine with your friends,
posting it on social media, and
talking about it in your
communities.
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See you n ext t im e!
Kathryn Yarborough, Creative Director

Ads ar e du e Apr il 20.
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